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Financial Results for FY2023 Q2
Sales revenue was flat year-on-year due to positive foreign exchange effects.
Business segment profit increased substantially, mainly due to higher consumables sales and effects of price
adjustments in the P&S business.

Sales revenue
A year-on-year increase of 1.2% to 199.2 billion yen.

Despite the impact of sluggish market conditions in China on the Machinery business and a decline in sales of
hardware in the P&S business,
sales revenue was flat year-on-year due to the positive impact of foreign exchange rates resulting from yen
depreciation.

Business Segment Profit
Business segment profit increased by 57.7% year-on-year to 17.6 billion yen.

Despite higher sales promotion and SG&A costs and effects from lower sales in the Machinery business,
business segment profit was up substantially due to higher consumables sales, effects of price adjustments in
the P&S business, and lower logistics costs, as well as positive foreign exchange effects.

Forecast for FY2023
Although positive foreign exchange effects were reflected, the forecast for sales revenue was revised downward
due to effects from sluggish market conditions in China on the Machinery business and other businesses.
The forecast for profit remains unchanged as a whole, while business segment breakdown was adjusted.
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Sales revenue in the second quarter of FY2023 was 199.2 billion yen, up 2.3 billion yen from the same period of
the previous year.

In terms of profits,

Business segment profit increased by 6.4 billion yen to 17.6 billion yen

Operating profit increased by 5.3 billion yen to 17.7 billion yen

Net income attributable to parent company decreased by 0.2 billion yen to 12.7 billion yen 
due to the difference in tax rate in accounting.
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Here is the summary of each business segment.
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Factors contributing to increases or decreases in sales revenue in the second quarter of FY2023.

・P&S
Regarding communications and printing equipment, although consumables sales were steady, hardware sales
were down.
As for labeling, sales of hardware were steady compared to the previous fiscal year when there were supply
constraints, but the P&S business as a whole reported lower sales revenue.

・Machinery
Sales revenue in the Machinery business was down due to the effects of worsening market conditions on both
machine tools and industrial sewing machines.

・Domino
Sales revenue increased as consumables sales were steady for both C&M and DP.

・Nissei
Sales revenue for both gearmotors and gears was down due to sluggish demand for capital investment resulting
from a deterioration in market conditions.

・P&H
Sales revenue was down due to worsening market conditions, primarily in the U.S.

・N&C
Sales increased due to a recovery in customer traffic at karaoke clubs as a result of the classification of COVID-
19 being changed to a lower level in Japan.

As a result of these factors as well as positive foreign exchange effects of 9.9 billion yen resulting from the 
weaker yen, company-wide sales revenue increased by 2.3 billion yen to 199.2 billion yen.
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Factors contributing to increases or decreases in business segment profit.

・FX impact
Foreign exchange effects were positive, mainly in the P&S business.

・Differences in sales
Despite effects from lower sales of machine tools and industrial sewing machines in the Machinery business, an
increase in consumables sales in the P&S business and other factors had a greater impact.

・Promotion expenses
Promotion expenses in the P&S business increased as a result of the return of a competitive environment in
conjunction with the resolution of the supply constraints from competing companies.

・Logistics costs
Logistics costs decreased, mainly in the P&S business, due to a stabilization of rising sea freight costs.

・Sales price
Average unit prices in the P&S business increased as a result of effects from price adjustments.

・SG&A cost
SG&A costs increased due to reinforcement of sales activities and other factors.

As a result of these factors, business segment profit was 17.6 billion yen, up 6.4 billion yen compared to the
same period of the previous fiscal year.



8



9

Sales revenue in the first half of FY2023 was 399.6 billion yen, up 3.0 billion yen from the same period of the
previous year.

In terms of profits,
Business segment profit increased by 4.8 billion yen to 40.7 billion yen
Operating profit increased by 2.3 billion yen to 39.7 billion yen
Net income attributable to parent company decreased by 1.4 billion yen to 28.9 billion yen 

due to the difference in tax rate in accounting.
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Here is the summary of each business segment.



11

Factors contributing to increases or decreases in sales revenue in the first half of FY2023.

・P&S
Regarding communications and printing equipment, although consumables sales were steady, hardware sales
were down.
As for labeling, sales of hardware were steady compared to the same period of the previous fiscal year, when
there were supply constraints, but the P&S business as a whole reported lower sales revenue.

・Machinery
Sales revenue in the Machinery business was down due to the effects of worsening market conditions on both
machine tools and industrial sewing machines.

・Domino
Sales revenue increased as consumables sales were steady for both C&M and DP.

・Nissei
Sales revenue for both gearmotors and gears were down due to sluggish demand for capital investment
resulting from a deterioration in market conditions.

・P&H
Sales decreased due to a deterioration in market conditions in each region.

・N&C
Sales increased due to a recovery in customer traffic at karaoke clubs as a result of the classification of COVID-
19 being changed to a lower level.

As a result of these factors as well as positive foreign exchange effects of 18.4 billion yen resulting from the 
weaker yen, company-wide sales revenue increased by 3.0 billion yen to 399.6 billion yen.
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Factors contributing to increases or decreases in business segment profit. Here are comments on the main
elements.

・FX impact
Foreign exchange effects were positive, mainly in the P&S business.

・Differences in sales
Despite effects from lower sales in the Machinery business and P&H business, an increase in consumables
sales in the P&S business, changes in the Domino business product mix, and other factors had a greater
impact.

・Promotion expenses
Promotion expenses, mainly in the P&S business, increased as a result of the return of a competitive
environment in conjunction with the resolution of the supply constraints from competing companies.

・Logistics costs
Logistics costs decreased, mainly in the P&S business, due to a stabilization of rising sea freight costs.

・Sales price
Average unit prices, mainly in the P&S business, increased as a result of effects from price adjustments.

・Parts and materials costs
Cost-cutting measures had an impact, mainly in the P&S business.

・SG&A costs
SG&A costs increased due to reinforcement of sales activities and other factors.

As a result of these factors, business segment profit was 40.7 billion yen, up 4.8 billion yen compared to the 
same period of the previous fiscal year.
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This slide shows our forecast for FY2023.

In light of recent conditions, the exchange rates used as preconditions for our forecasts were revised from 135
yen to 145 yen for 1 USD and 140 yen to 150 yen for 1 EUR.

Although positive FX effects were reflected, the forecast for sales revenue was revised downward due to effects
from the sluggish market conditions in China, mainly on the Machinery business, being prolonged longer than
expected. The forecast was revised downward by 20 billion yen from the previous forecast announced on May
8, 2023 to 820 billion yen.

The forecast for company-wide profit remains unchanged, but the breakdown by business segments was
adjusted.

Positive foreign exchange effects were incorporated, and the main changes were a downward revision for the
Machinery business and an upward revision for the P&S business.
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Here is the summary of each business segment.



The main causes of the revision from the previous forecasts for sales revenue and business segment profit in
FY2023 are as follows.

・P&S

Despite a downward revision of sales revenue as a result of reflecting lower hardware sales, the forecast for
business segment profit was revised upward, mainly in light of the upturn in the first half of the fiscal year.

・Machinery

The forecasts for sales revenue and business segment profit were revised downward substantially to reflect the
downturns in machine tools and industrial sewing machines in the first half and the lower forecast for the second
half.

Positive foreign exchange effects were added to this, and despite the lower forecast for overall sales revenue,
the forecast for business segment profit remains unchanged.
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Net cash was 114.8 billion yen.

Assets, liabilities, and equity all increased as a result of the weaker yen.

Both inventories and inventory turnover remained at high levels, but we continue to adjust production in line with
demand, and both have decreased when excluding the impact of exchange rates.

We will, however, continue to work on rationalization, as inventory levels remain high, particularly in the P&S
business.



Capital expenditures, depreciation, and research and development expenses for FY2023 remain unchanged
from the previous announcement.

We will continue to make prior investments for the future as stated in the medium-term business strategy CS
B2024.
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This is information regarding shareholder returns.

The interim dividend for FY2023 will be 34 yen per share.

The forecast for the annual dividend remains unchanged.
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In the P&S business, sales revenue in the second quarter was 121.6 billion yen.

Growth on a local currency basis was negative 3.3%.

・Communications & printing equipment

Sales revenue was 105.8 billion yen.

Growth on a local currency basis was negative 4.3%, due mainly to the effects of worsening market conditions in
China, but sales revenue increased due to positive foreign exchange effects.

The details are explained on the next page.

・Labeling

Sales revenue was 15.8 billion yen. Growth on a local currency basis was positive 4.1%, due to an increase in
sales of hardware compared to the same period of the previous fiscal year when there were effects from supply
constraints caused by shortages of parts and materials.

Business segment profit was 14.3 billion yen.

Despite an increase in sales promotion and SG&A costs, business segment profit increased substantially due to
higher consumables sales, effects of price adjustments, and lower logistics costs, as well as the positive impact
of foreign exchange rates.
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This slide shows the sales revenue growth rates of major printing products in the second quarter (local currency
basis, year-to-year comparison).

The laser (LBP) sales growth was negative 21% for hardware and positive 7% for consumables. The rates for
inkjet (IJP) sales were negative 2% for hardware and positive 9% for consumables.

・Hardware

Regarding lasers, sales were down significantly in China and decreased in nearly all regions.

As for inkjet, sales of tank models increased in emerging markets other than China, but decreased in other
regions.

・Consumables

Sales were steady compared to the same period of the previous fiscal year, when sales were down.
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In the Machinery business, sales revenue in the second quarter was 20.4 billion yen.

Growth on a local currency basis was negative 16.8%.

・Machine tools

Sales revenue was 11.1 billion yen. Growth on a local currency basis was negative 20.0%.

Due to aggravating market conditions in China, sales revenue decreased significantly as the demand for capital
investment in the automotive and general machinery markets remained sluggish.

・Industrial sewing machine

Sales revenue was 9.3 billion yen. Growth on a local currency basis was 12.5%.

Sales of industrial sewing machines, which were firm in the same period of the previous fiscal year, decreased
significantly year-on-year due to the continued sluggish demand for capital investment among apparel
manufacturers in Asia.

Sales of garment printers increased, mainly in the Americas.

Overall sales of industrial sewing machines decreased despite the positive impact of exchange rates.

Business segment profit was 0.9 billion yen.

Business segment profit decreased substantially due to lower sales revenue.
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This slide shows trends in sales revenue and order amounts by quarter.

The order amounts are the aggregate amounts of orders for hardware products from both Japan and overseas.

Although order amounts bottomed out in the first quarter of FY2023, they remained at low levels in the second
quarter due to effects from aggravating market conditions in China.
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In the Domino business, sales revenue in the second quarter was 28.3 billion yen.

Growth on a local currency basis was positive 5.5%.

In the hardware business, C&M performed steadily.

Consumables remained firm in both C&M and DP.

Business segment profit was 1.7 billion yen.

Although SG&A costs increased in conjunction with the reinforcement of sales activities and updating of
backbone business systems, business segment profit increased substantially due to the effects of higher sales
revenue and changes in the product mix.
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In the Nissei business, sales revenue in the second quarter was 5.2 billion yen.

Growth on a local currency basis was negative 13.4%.

Sales of both gearmotors and gears have been sluggish, mainly due to sluggish demand for capital investment
in response to worsening market conditions in China, resulting in a decline in sales revenue.

Business segment profit was 0.1 billion yen.

Business segment profit decreased substantially due to lower sales revenue.
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In the P&H business, sales revenue in the second quarter was 12.2 billion yen.

Growth on a local currency basis was negative 1.1%.

Although sales of mid- to high-end models decreased due to worsening market conditions, particularly in the
U.S., sales revenue increased as a result of positive foreign exchange effects.

Business segment profit was 0.2 billion yen.

Business segment profit decreased substantially due to negative changes in the product mix caused by a
decrease in sales of mid-to-high-end models, and higher sales promotion and SG&A costs.
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In the N&C business, sales revenue in the second quarter was 9.1 billion yen, a year-on-year increase of 6.9%.

Sales at karaoke clubs increased and sales revenue was up as a result of a recovery in customer traffic in
conjunction with the reclassification of COVID-19 as a Class 5 (lower level) infectious disease in Japan.

Business segment profit was 0.4 billion yen, increased due to higher sales revenue.
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China-based BROTHER TECHNOLOGY (SHENZHEN) LTD., which produces printers and All-in-Ones, recently
acquired the Brother Group’s first RBA platinum certification.

This is the Group’s second RBA certification, following the acquisition of gold certification by BROTHER
INDUSTRIES (VIETNAM) LTD. in the previous fiscal year.

The company was recognized for its proper management of labor, safety, the environment, ethics, and supply
chains, as well as its management systems for these items, and was awarded platinum certification, receiving
200 points, which is the highest possible score.

The Brother Group has set “pursuing a responsible value chain” as one of its five materiality issues, and has
made “acquiring RBA gold certification at three Group manufacturing sites” as its FY2024 Target.

Having achieved the acquisition of certification at these two sites, the Group is currently implementing measures
in order to obtain certification at one additional site.



32

The Japanese version of the Integrated Report 2023 was released on the Company’s website on October 31.

This is the third year in which an integrated report has been published.

New projects in this year’s report include a report on the Vision roundtable discussions in which employees
talked candidly and with a view to the future about initiatives for achieving the Brother Group Vision “At your side
2030”.

In addition, a new roundtable discussion between an institutional investor and outside directors was conducted,
at which the progress and challenges of the medium-term business strategy “CS B2024”, initiatives to increase
corporate value, and other measures were discussed, and disclosure concerning human capital was enhanced.

The English version of the report is scheduled to be released at the end of November 2023.

Please be sure to take a look at the report.
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