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Results for FY2023 Q1 (Apr.-Jun.)
While sales revenue was flat year-on-year due mainly to the positive impact of foreign exchange rates, business 
segment profit decreased due to an increase in SG&A and sales promotion expenses, as well as decrease in 
gross profit resulting from lower sales in the P&H and Machinery businesses.

Sales revenue
A year-on-year increase of 0.3% to 200.4 billion yen.

Despite the impact of sluggish market conditions, mainly in the Machinery Business (Machine Tools), 
sales revenue was flat year-on-year due to the positive impact of foreign exchange rates.

Business segment profit
A year-on-year decrease of 6.7% to 23.1 billion yen.

Despite a decrease in logistics costs and the effects of price adjustments mainly in the P&S business,
business segment profit decreased due to a decline in gross profit associated with lower sales in the
P&H and Machinery businesses.
In addition, increases in SG&A expenses and sales promotion expenses weighed on profits.

Forecast for FY2023
As the business environment for the expected period is uncertain, the previous forecast announced on May 8, 
2023 remains unchanged, including foreign exchange rate preconditions and segment breakdown, at this point 
in time.
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Sales revenue for the first quarter of FY2023 increased by 0.7 billion yen year-on-year to 200.4 billion yen, 
due mainly to the positive impact of foreign exchange rates.

Meanwhile, in terms of profits,

Business segment profit decreased by 1.7 billion yen to 23.1 billion yen
Operating profit decreased by 3.0 billion yen to 22.0 billion yen
Net income attribute to parent company decreased by 1.1 billion yen to 16.2 billion yen
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Here is the summary of each business segment.
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Factors for the changes in sales revenue in the first quarter of FY2023. Figures are on a results basis excluding 
the impact of exchange rates.

・P&S
Sales of both Communications & printing equipment and Labeling decreased.

・Machinery
Sales of both Machine tools and Industrial sewing machines declined due to sluggish market conditions.

・Domino
Sales increased due to steady growth in Coding & Marking.

・Nissei
Sales of both gear reducers and gears decreased due to postponement of capital investment.

・P&H
Sales decreased due to sluggish market conditions in each region.

・N&C
Sales increased due to a recovery in customer traffic at karaoke clubs as a result of the infectious disease 
classification of the COVID-19 has been changed to lower level in Japan.

In addition to these factors, there was the positive impact of the depreciation of the yen which contributed
by 8.6 billion yen, and the overall company’s sales revenue increased by 0.7 billion yen to reach 200.4 billion 
yen.
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Factors contributing to increase or decreases in business segment profit. Here are comments on the main 
elements.

・Differences in sales
Changes in the product mix mainly due to a decrease in sales of mid-to-high-end models in the P&H business.
Sales of Machine tools and Industrial sewing machines in the Machinery Business decreased.

・Promotion expenses
In the P&S business, sales promotion expenses increased as the competitive environment was gradually 
returning as a result of resolution of supply constraints in each company.

・Logistics costs
Mainly in the P&S business, logistics costs decreased due to the stabilization of the hike in ocean freight rates.

・Sales price
The average unit price rose mainly in the P&S business due to the effects of price adjustments and other 
factors.

・SGA cost
The increase was mainly due to increased personnel expenses caused by inflation and the strengthening of 
sales activities.

As a result, business segment profit decreased by 1.7 billion yen to 23.1 billion yen.
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Because the business environment for the forecast period is uncertain, the previous forecast announced on May 
8, 2023 remains unchanged, including foreign exchange rate preconditions and segment breakdown, at this 
point in time.

[Reference: From the presentation materials released on May 8, 2023] Year-on-year comparison

Sales revenue is expected to increase by 24.7 billion yen to 840 billion yen

As for profits,

Business segment profit will increase by 9.6 billion yen to 70 billion yen
Operating profit will increase by 14.6 billion yen to 70 billion yen
Net income attribute to parent company will increase by 10.9 billion yen to 50 billion yen
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Here is the summary of each business segment.
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[Reference: From the presentation materials released on May 8, 2023]
Factors contributing to increase or decreases in sales revenue and business segment profit in FY2023 
(compared to the previous fiscal year).

・P&S
Revenue will increase due to continuous focus on hardware sales in communications & printing equipment as 
well as easing of supply constraints caused by parts and materials shortages in labeling. Profit will increase due 
to a significant improvement in sea freight and lower logistics-related expenses in the U.S., despite an increase 
in promotion according to recovery in our supply capacity as well as competitors.

・Machinery
Both revenue and profit will increase, mainly in machine tools, due to firm sales in the automobile and general 
machinery markets.

・Domino
Revenue will increase due to firm demand, especially in C&M. Profit will decrease due to the cost of renewing 
ERP systems on a global basis, an increase in SG&A resulting from strengthened sales activities, etc.

・Nissei
Both revenue and profit will increase due to continued demand for capital investment brought about by the 
growing need for automation in factories.

・P&H
Sales will be on a par with the previous year as stay-at-home demand has run its course. Profit will decrease 
due to factors such as a change in the sales ratio resulting from a decrease in sales of middle- and high-end 
models, and others.

・N&C
Both revenue and profit will increase due to the expected recovery in demand for karaoke.

As a result of the above, both revenue and profit are expected to increase as a whole.
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Net cash was 86 billion yen.

Both inventories and inventory turnover increased from the end of March 2023, but this was due to the impact of 
exchange rates.

Production adjustments have been made in line with demand, and both inventories and inventory turnover 
decreased excluding the impact of exchange rates.

We will however continue to work on rationalization as inventory levels remain high, particularly in the P&S 
business.
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Capital expenditures, depreciation, and research and development expenses for FY2023 remain unchanged 
from the previous announcement.
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Sales revenue in the first quarter of the P&S business was 127.2 billion yen.
Growth on the local currency basis was negative 0.8%.

・Communications & printing equipment
Sales revenue was 110.8 billion yen. Growth on the local currency basis was negative 0.6%.
The details are explained on the next page.

・Labeling
Sales revenue was 16.4 billion yen. Growth on the local currency basis was negative 2.1%.
Demand was sluggish in the Americas, particularly for consumables, despite steady growth in Europe 
and Asia.

Supply constraints caused by material shortages, which had continued since the second quarter of 
previous fiscal year, were resolved.

Business segment profit was 19.3 billion yen.
Despite an increase in sales promotion and SG&A expenses, business segment profit increased 
due to the effects of lower logistics costs and price adjustments, as well as the positive impact of 
foreign exchange rates.
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This slide shows the sales revenue growth rate and consumable ratio of major printing products in the first 
quarter.

・Sales revenue growth rate (local currency basis)
Laser (LBP) sales growth was -1% for the hardware and-3% for consumables, inkjet (IJP) sales grew 2% for the
hardware and 9% for consumables.

Regarding lasers (LBP), sales of the hardware remained firm in Europe, but decreased in China, resulting in the
same level as the previous year.
As for consumables, there was last-minute demand prior to the price increase in Europe, but sales decreased
mainly in the Americas.

As for inkjet (IJP), sales of the hardware declined in Europe and the US, but were strong in Asia, resulting in a
slight year-on-year increase. Sales of consumables remained firm on a global basis, including last-minute
demand prior to price increases in Europe.

・Growth rate of hardware in units
Unit sales of lasers (LBP) were on a par with the same period of the previous year due to a decrease in the 
Americas, despite steady sales in Europe and Asia. In inkjet (IJP), sales of tank models for emerging market
grew.
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In the Machinery Business, sales revenue in the first quarter was 18.8 billion yen.
Growth on a local currency basis was negative 21.8%.

・Machine tools
Sales revenue was 10.2 billion yen. Growth on a local currency basis was negative 24.6%.
Due to aggravating market conditions in China, sales revenue decreased significantly as the demand 
for capital investment in the automotive and general machinery markets remained sluggish.

・Industrial sewing machine
Sales revenue was 8.5 billion yen, with a negative growth of 18.0% on a local currency basis.
Sales of industrial sewing machines decreased year-on-year significantly due to the continued sluggish  
demand for capital investment among apparel manufacturers in Asia, which was firm in the same period  
of last year.
On the other hand, sales of garment printers were firm due to a recovery in market conditions.
Overall sales decreased despite the positive impact of exchange rates.

Business segment profit was 1 billion yen.
Despite the positive impact of exchange rates, business segment profit decreased substantially 
due to the decrease in sales.
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This slide shows trends in sales revenue and order amounts by quarter.
The order amounts are the aggregate amounts of orders for hardware products from both Japan and overseas.

In the first quarter of FY2023, orders significantly decreased due to the aggravating market conditions in China.
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Sales revenue in the Domino business in the first quarter was 25.6 billion yen.
Growth on a local currency basis was positive 3.4%.

In the hardware business, C&M* performed steadily.
Consumables remained firm in both C&M and DP*.

Business segment profit was 2.1 billion yen.
Despite an increase in SG&A expenses as a result of strengthened sales activities, business segment profit 
increased due to the effects of higher sales and changes in the product mix.

Operating income was 1.8 billion yen due to foreign exchange losses.

*C&M: coding and marking, DP: digital printing
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Sales revenue in the Nissei business in the first quarter was 5.3 billion yen.
Growth on a local currency basis was negative 12.3%.

Sales of both gear reducers and gears have been sluggish, mainly due to postponement of capital investment 
caused by aggravating economic sentiment in China, resulting in a decline in sales revenue.

Business segment profit was 0.5 billion yen.
Profits declined due to lower sales.
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Sales revenue in the first quarter of the P&H business was 11.5 billion yen.
Growth on a local currency basis was negative 23.8%.

Sales revenue declined due mainly to the lower sales of mid-to-high-end models caused by aggravating market 
conditions in each region.

Business segment profit was 0.6 billion yen negative.
This was mainly due to changes in the product mix caused by a decrease in sales of mid-to-high-end machines 
and an increase in sales promotion expenses.
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Sales revenue in the N&C business in the first quarter was 8.9 billion yen.
A year-on-year increase of 6.4%.

Sales of karaoke clubs increased due to a recovery in customer traffic as a result of the infectious disease 
classification of the COVID-19 has been changed to lower level in Japan.

Business segment profit was 0.5 billion yen, increased due to higher sales revenue.

Operating profit no longer includes the COVID-19 related subsidies from government.
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This is about external evaluations.

Brother Industries has been selected for the first time as a constituent of the "MSCI Japan ESG Select Leaders 
Index," an investment index that selects Japanese companies with excellent ESG compatibility.

As a result, Brother Industries is now selected for all six ESG domestic investment indices adopted by GPIF.
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Blue Angel is the world's first environmental label, which was established in Germany in 1978 with the 

aim of addressing environmental issues and promoting the development and sale of environmentally 

friendly products.

The Brother Group has been obtaining certifications in various products, such as the one for laser printers 

in 2001 and become the world's first to obtain the one for inkjet all-in-ones in 2008.

Brother Industries (Slovakia), a manufacturing subsidiary responsible for recycling consumables, has been 
working towards obtaining certification for recycled toner cartridges. 

They have recently achieved the world's first Blue Angel certification* in the field of recycled toner cartridge for 
the "TN-3512 RE".

*Standards (DE-UZ 177) applicable to recycled toner cartridges and ink cartridges such as printers and multifunction devices
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