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<Sales revenue>
In communications & printing equipment, sales revenue increased by 2.0% 
year-on-year on a local currency basis.
In machine tools, sales revenue significantly decreased mainly due to a recoil 
in response to remarkably robust sales last year. However, we believe that 
we have gotten off to a good start since we see a better sign of recovery in 
demand from IT customers compared to the second half of last year.
In the Domino business, sales roughly remained steady, excluding a drop in 
demand in the Chinese market.

<Business segment profit>
Business segment profit in Q1 was better than our initial outlook and 
increased despite the negative impact of the yenʼs appreciation of ¥2.3 billion. 
Main reasons for the increase are as follows:
- improved efficiency in the use of sales promotion expenses and reduction in 
other expenses including R&D costs mainly in the P&S business
- positive effect from the elimination of unrealized gains on inventories 
brought by the higher yen
- no costs for the acquisition of Domino shares, which occurred last year
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Despite weaker sales in Europe and the Middle East, sales remained steady 
in the Americas, China and Japan.
In the U.S., sell-in of inkjet models with super high yield ink cartridge was 
strong.
In China, sell-in went well after the prolonged inventory adjustment at the 
sales channels was completed.
In Japan, sales of OEM laser printers continued to grow.

<Breakdown of growth in sales of communications & printing equipment year-on-year>
(1) By hardware/consumable

Hardware        +9%
Consumables     -2%

(2) By printing technology
IJP      + low single-digit %
LBP     + low single-digit %

<Sales mix>
IJP        over 25%
LBP       over 70%
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There was no major change in our sell-out, although sales 
decreased in the Americas.
The decrease resulted from a decline in sell-in, which was caused 
by the timing of the launch of new models for the Back to School 
sale being put off compared to a year ago.

In Europe, although sales in Russia remained weak, sales as a 
whole continued to increase with double-digit growth in many 
Western European countries.

Both business segment profit and operating profit were 
significantly affected by the negative impact of the yenʼs 
appreciation and by the gross profit margin decrease resulting 
from the decline in sell-in in the U.S.
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In industrial sewing machines, sales in China and other Asian regions 
decreased due to the stronger yen and the economic slowdown.
Regarding the Americas, although sales of garment printers were steady, 
sales of sewing machines to the clothing industry were soft.

In machine tools, sales significantly decreased due to a recoil in response to 
last yearʼs sales. However, we have gotten off to a good start since we see a 
better sign of recovery in demand from IT customers in China and sales to 
the automobile-related industry remains steady particularly in the Americas.

In industrial parts, sales remained steady in each region.

Both business segment profit and operating profit significantly fell mainly due 
to the decreased sales of machine tools.
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Sales revenue increased due to steady sales of on-line karaoke 
equipment.

The business moved in the black due to approaches to cut costs 
and to boost profitability in directly-managed karaoke clubs.
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Sales roughly remained steady, excluding a drop in demand in the 
Chinese market.

Sales of consumables and services remained stable with about an 
annual growth rate of approximately 5%.
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